
PEOPLE
Make a better planet for people 

and communities around the world

PRODUCTS
Operate responsibly with

products that delight

CUSTOMERS
Develop positive partnerships 

that make an impact

DAWNFOODS.COM

Across Dawn, our approach to social responsibility is centered on progress. As one of our Dawn 

values, we understand progress and change take time, but everyday changes and improvements 

help us get a little bit better, every day.

At Dawn, we believe our actions matter and that we have a 

responsibility to make a positive impact in communities around the 

world. Our approach to social responsibility aligns to our 

commitments to our people, our products, and our customers – 

better known as the Circle of Excellence.

Globally, our initiatives focus on:  

• Supporting people, communities, and the baking industry with equitable and 

inclusive programs that inspire.

• Responsibly creating and distributing our products to improve overall 

wellbeing and reduce our environmental impact.

• Working with our customers and partners to advance sustainable efforts and 

ethical practices that make an impact. 

DAWN FOODS IS COMMITTED TO

POSITIVE CHANGE 
FOR A BETTER TOMORROW

OUR PILLARS
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From our comprehensive standards for 

product and packaging development, to our 

manufacturing and distribution practices, and 

commitment to high-quality ingredients, we 

focus on the wellbeing of our customers, 

their consumers, and the environment.

We work to create a more sustainable and 

better shared future with partners committed 

to doing business the right way for our 

customers and the industry. Our partnerships 

are focused on responsible sourcing, 

sustainable efforts, regulatory principles, and 

stewardship of natural resources.

PRODUCTS
Operate responsibly

with products that delight

CUSTOMERS
Develop positive partnerships

that make an impact

As a global community, we are all 
connected as people. Dawn is committed to 

supporting the health, safety, wellbeing, 
and education of our Team Members, the 
baking industry, and the communities in 
which we operate. We put people at the 

top of everything we do and value diverse 
perspectives, equality, and inclusion for all.

PEOPLE
Make a better planet for people and

communities around the world


