
4 SIMPLE STRATEGIES TO MAKE THIS EASTER 

EGG-XTRA SPECIAL
Behind Christmas, Easter is the second most important holiday 
for bakers across Europe.1 and, this year in particular, it’s likely to 
be more important than ever. 

With spring marking one year since most of Europe  
went into lockdowns and were forced to adapt to a  
‘new normal’, restlessness is setting in. Which makes  
Easter the ideal moment to offer your customers moments 
of lightness, familiarity and joy. Particularly since 83% of 
consumers claim they will participate in some sort of Easter 
activity.2  

We’re here to help with easy-to-execute  
strategies and quick wins for maximising  
this key calendar moment.

1

2

Spring brings the colour back into the world, with 
flowers blooming and the days becoming longer and 
brighter. Add colour into your offering to reflect that 
and attract curious customers, old and new!  

Compounds are an easy way to create a colourful twist 
of your most popular products and add flavour too. 
Adding an eye-catching bright raspberry compound 
to your custard creme or a bold orange compound to 
your cupcake frosting will outshine any April showers. 
All of our compounds contain natural flavours and are 
preservative free and can be used in everything from 
frostings to mousses, milkshakes, cream fillings and  
ice creams. 

With 62% of consumers saying they want to stick to familiar products during 
uncertain times,3 don’t shy away from Easter favourites. Of course, that means 
chocolate – chocolate nest cakes (in individual or sharing sizes) are always a winner. 
But carrot cake and fresh fruity recipes are firm Easter favourites too. 

63% of global consumers say that they want to see more nostalgic offerings.4

Leverage this by offering traditional Easter favourites specific to your country or region 
too, such as hot cross buns in the UK, Colomba di pasqua in Italy or Osterlamm in 
Germany.

Don’t be afraid of experimenting though. 44% of consumers consider flavour to be 
the primary influence on what they purchase5 so use favourite flavours as a base for 
unique creations. Bake an ever-popular carrot cake in an endearing Bundt shape for 
extra appeal. Or, for a fruity cake offering with a twist, why not combine your fruit 
filling with a light and fluffy rice mousse? 

ADD COLOUR WITH 
COMPOUNDS 

TAP INTO TRADITIONS AND  
ALL-TIME FAVOURITES

1 Proprietary Dawn Qualitative Research, 2020   2 Innova Europe, 2019  3 Datassentials, US, 2020  4 FMCGGurus, Global, 2020  5 Innova, 2019
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4If you don’t have the capacity to transform your entire 
offering or add an entertainment element, don’t worry. There 
are simple and effective ways to give your products and store 
an Easter uplift. 

Decorating your regular cakes, muffins or brownies with 
mini chocolate eggs, marzipan bunny ears or cute chick 
cake toppers will give your offering an instant Easter look 
and feel. Even cutting cookies into egg-shaped ovals will 
help you appear timely and on trend. Refreshing your store 
window or cake displays with fresh, spring flowers and Easter 
decorations is another way to stand out to regulars and 
potential new customers. 

GO BIG ON DECORATIONS 
FOR A QUICK WIN

DISCOVER MORE 
EASTER INSPIRATION 

From recipes to activation ideas
by exploring our brand-new 
Colour Your Easter concept. 

3 ‘Eatertainment’ is a trend that’s been around for many years 
now, thanks to the growth in immersive dining experiences and 
sharing food photos on social media. Last year also saw a rise in 
the gamification of Easter.6 With most families spending it at home 
this year too, adding an entertaining element into your offering 
will prove popular. 

This could mean creating ‘DIY’ Easter kits, for families to assemble 
their own Easter cupcakes or cookies at home. Or you could run 
your very own COVID-safe kids’ Easter egg hunt local to your 
store or cafe, with takeaway hot drinks and baked treats for mum 
and dad. It’s safe to say parents will be looking for entertainment 
ideas while their children are on school break so an Easter picnic 
package could go down well too.

A digital Easter egg hunt on social media (hiding clues or eggs 
in your Instagram posts, for example) is a fun way to engage 
big kids. With winners able to claim discount codes or a 
complementary baked treat. 

ELEVATE YOUR OFFERING WITH 
AN EXPERIENCE 

6 Innova 2021

HAVE QUESTIONS OR WANT INSPIRATION? 
Visit DAWNFOODS.COM

https://www.dawnfoods.com/eu/campaigns/celebrate-with-dawn/celebrate-spring-summer/colour-your-easter

