
CONSUMER FOCUS: GEN Z
The need to understand and adapt to Generation Z consumer behaviour

TRUE DIGITAL NATIVES

“Gen Z are a key consumer group when thinking 
about your next product innovation. Our new 

American favourites range is developed to help 
the bakery industry make authentic American 

style pastries that will deliver new eating 
experiences to customers. Think chocolate 

peanut butter cheesecake and white chocolate 
cranberry blondies. Our ingredient portfolio is 

set up to help you deliver to this new consumer 
group”

Gen Z is growing up. 
 

Generation Z, people born between 1997 – 2012, 
is a sizable force coming in to shake up the food 
industry. 

Not only do these younger consumers have 
their own spending power and are no longer 
reliant on parents, but they also have strong and 
distinctive demands that should be understood by 
the bakery sector to deliver in-demand products.

Gen Z consumers want businesses to do more 
to build a sustainable future. They value 
personalised products and are often drawn to 
brands that share their point of view. 

There is an opportunity for the bakery industry 
to recognize and adapt to Gen Z’s desire for 
convenience, adventure and quality.

Marie Frigo
Category Marketing Manager – Dry EU & AMEAP

% of European consumers who agreed that social media can 
influence their likelihood to purchase a sweet baked good

DRIVING CONSCIOUS 
CONSUMERISM

Gen Z consumers want 
businesses to do more 
to build a sustainable 

future. They value 
personalised products 
and are often drawn to 
brands that share their 

point of view

of Gen Z consumers are willing to 
pay a slight price premium for more 

sustainable sweet baked goods
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READY FOR ADVENTURE

More than 4 in 5 Gen Z consumers stated that they like to 
try new food and food experiences

Limited editions are a great way 
to test out new, exciting flavours 
and textures with your products. 

This will create a buzz in the 
market and attract those younger 

generations seeking new food 
experiencesLimited edition chocolate chip 

cookie with peanut butter filling 
topped with crunchy peanut 

pieces
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